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ALTERNATIVE FUELED VEHICLE BUYERS GUIDE

Before Selecting An Alternative Fueled Vehicle Consider:

FUEL TYPE AND AVAILABILITY: Know which fuel(s) power this vehicle. Determine whether refueling .

]
and/or recharging facilities that meet your driving needs are readily available.
“ OPERATING COSTS: Fuel and maintenance costs for AFVs differ from gasoline or diesel-fueled
vehicles and can vary considerably. Visit www.fueleconomy.gov. T
o PERFORMAN CE/CONVENIENCE: Vehicles powered by different fuels differ in their ability tostarta ;‘
cold engine, how long it takes to refill the vehicle's tank to full capadity, acceleration rates, and -
refueling methods. a
=
] ENERGY SECURITY/RENEWABILITY: Consider where and how the fuel powering this vehicle is 8
typically produced. ¢
e} EMISSIONS: Emissions are an important factor. For more information about how the vehide you are
considering compares to others, visit www.epa.gov/greenvehicle.
Additional Information
DEPARTMENT OF ENERGY (DOE)

For more information about AFVs, contact DOE's National Altemative Fuels Hotiine, 1-800-423-1DOE,
or visit DOE's Alternative Fuels Data Center website, www.afdc.doe.gov.

NATIONAL HIGHWAY TRAFFIC SAFETY ADMINISTRATION (NHTSA)
For more information about vehicle safety, contact NHTSA's Auto Safety Hotline, 1-800-424-9393.

The information on this label is required by e Federal Trade Commission, 16 CFR Part 309,
For more information call tollfree (877) FTC-HELP or vist www ftc.gov.
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Figure 6

[60 FR 26955, May 19, 1995, as amended at 69 FR 55339, Sept. 14, 2004]

PART 310—TELEMARKETING SALES
RULE 16 CFR PART 310

Sec.
310.1 Scope of regulations in this part.

310.2 Definitions.
310.3 Deceptive telemarketing acts or prac-

tices.
310.4 Abusive telemarketing acts or prac-

tices.
310.5 Recordkeeping requirements.
310.6 Exemptions.

310.7 Actions by states and private persons.

362

310.8 Fee for access to the National Do Not
Call Registry.
310.9 Severability.
AUTHORITY: 15 U.S.C. 6101-6108.
SOURCE: 75 FR 48516, Aug. 10, 2010, unless
otherwise noted.

§310.1 Scope of regulations in this
part.

This part implements the Tele-
marketing and Consumer Fraud and
Abuse Prevention Act, 156 U.S.C. 6101-
6108, as amended.



		Superintendent of Documents
	2014-08-21T13:19:30-0400
	US GPO, Washington, DC 20401
	Superintendent of Documents
	GPO attests that this document has not been altered since it was disseminated by GPO




